
Revitalisation  Centre management  Property management  Project development



VERSATILE. 
EXPERIENCED. 
SYSTEMATIC.

OVERVIEW OF THE DI GROUP
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Approx. 292,000 m² of commercial space
  Currently 19 shopping centres and 

 retail parks in centre management
  Over 312,000 m² of retail space with over 
12,100 parking spaces in property 
and facility management

  More than 1,000 managed rental agree-
ments with over 275 retail partners

  Around 37,5 million shopping-centre 
customers per year

   More than 200,000 m² of realised 
 hotel space

  Currently 100,000 m²  of hotel space 
 in real estate management

  Lease agreements with, among others,  
Kempinski, Steigenberger and Penta

  Approx. 250,000 m² of offi ce space with 
over 3,000 parking spaces

  Currently over 107,000 m² of offi ce space 
with over 1,400 parking spaces in leasing, 
property and facility management

  Currently over 110 rental agreements 
 in the offi ce segment, with a 
 rental occupancy rate of 99%

  Currently 5,400 administrative units 
 and approx. 200,000 m² of 
 residential space in property and facility   
 management

  Development of residential real estate 
projects to the value of EUR 422 million
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IF WE CAN 
HANDLE THE 
ADLON,
Our recipe for success is enthusiasm and experience. 
Over the years, these two qualities have equipped 
us with the right instinct to create sustainable value. 
Something that for many years was exclusively the do-
main of private investors has been developed in recent 
years by the Deutsche Immobilien-Gruppe (DI Group) 
with the specifi c interests of institutional clients and 
family offi ces in mind.

From architects and asset managers through centre 
managers, property managers and building services 
technicians to leasing, IT, marketing and fi nancial spe-
cialists: Our team of 200 experts is currently managing 
40 projects worth over EUR 2.5 billion.

we can also create sustainable real-estate values!

OUR SERVICE PORTFOLIO

 Successful project developments
 Sustainable shopping centre management
 Target-group-oriented revitalisation
 Value-enhancing asset management
 Reliable property management
 Experienced facility management
 Personal support
 Professional car park management

Hotel Adlon

Opened 1997, 382 rooms

 Project development

 Asset and property management

 Technical facility management

 Lobby refurbishment in 2016

5
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TAILOR-MADE SOLUTIONS ARE OUR SPECIALITY
You can count on us

“As Special Situations Manager, I draw up results- 
oriented strategies for your property project, with an  
entrepreneurial understanding of your needs. Benefit 
from our in-depth understanding of the individual  
challenges of your property.”

“Even and especially in times of upheaval, investment 
decisions are entrepreneurial decisions with mostly 
medium-term implications. As commercial director of 
the DI Group, I am actively involved in all important 
decision-making bodies. This creates personal  
proximity, ensures trust, accelerates processes and 
realises efficient results.” 

Benedikt Jagdfeld, owner and Managing Director

Christoph Stoll, Commercial Manager

Effective development and value-adding management 
have become our unmistakable trademark. Whether it 
be retail, residential, office or hotel real estate, we face 
the challenges of the entire real-estate cycle and enjoy 
the same high level of success in all business areas. 
Germany-wide. Individually. Intelligently. 

Over 40 years of experience show us that every property 
is different. That’s why we don’t work with “one-size-
fits-all” concepts, but develop custom-made solutions. 
Benedikt and Helmut Jagdfeld, together with Christoph 
Stoll, guarantee your “made-to-measure suit” is in the 
right size and quality. We listen first and then we deliver 

custom-made solutions – in line with your ideas and 
expectations. Two generations linked by experience 
and a pioneering spirit. Recognised entrepreneurs 
who understand the markets.
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DEVELOPMENT AND INNOVATION
Movement is progress

“As the youngest member of the board of directors, 
I am especially interested in the transformation of the 
real-estate industry through digitalisation. We would 
also like to share our future-oriented experience with 
you in order to make your commercial property port-
folio even better and more valuable for the future.”

Maximilian Jagdfeld
Member of the board

Commercial properties don’t just need sensible devel-
opment and maintenance, they need to be managed 
with costs and returns on investment in mind. This 
means identifying social and technological trends, 
picking up on them and deploying them for the 
fi nancial benefi t of all stakeholders. 

“DI next generation” is our division that is constantly 
setting new innovation impulses for the projects we 
supervise. 

The high service requirements 
of our customers are our yard-

stick for permanent further development.   

Our 5-star hotels exemplify the perfect welcoming 
atmosphere – among other things through their recep-
tionists or the hotels’ own concierge. Using this as 
the basis, we have developed what we call the “Red 
Ladies” for the shopping centres we manage. At 
particular times, they accompany and inform our 
customers on their way around the centre and make 
the impossible possible.

We have developed 
and established Ger-

many’s fi rst multi-label parcel shop, fully in line with 
the concepts of one-stop shopping and the combining 
of online and offl ine shopping experiences – a widely 
acclaimed step on the road to sustainably relieving 
congestion in inner cities.

Smart James – For several years we have 
been a cooperation partner of the Institute 
for Linguistics and Communication Science 

Human-Computer Interaction Center of RWTH Aachen 
University for issues and tenders concerning robotics in 
the fi eld of retail. 

                      We are also a supporting member of 
GIF, the Gesellschaft für Immobilienwirtschaftliche 
Forschung e.V. (Society of Property Researchers, Ger-
many), which aims to promote research and teaching 
in the real-estate industry and to build bridges between 
science and industry. In this way, we are helping to cre-
ate standards that increase market transparency and to 
consistently advance professionalisation of the industry.

Our service is the key to a relaxed shopping experience.

Could you help me 
fi nd the perfect gift for 

my wife?

“As the youngest member of the board of directors, 
I am especially interested in the transformation of the 
real-estate industry through digitalisation. We would 
also like to share our future-oriented experience with 
you in order to make your commercial property port-

consistently advance professionalisation of the industry.

Our service is the key to a relaxed shopping experience.

fi nd the perfect gift for 
my wife?
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USING THE SUBCONSCIOUS CONSCIOUSLY
Limbic® Retail Management

The DI Group has the only licence worldwide to use 
Limbic® types and the Limbic® map in the development, 
revitalisation, leasing and management of commercial 
properties. Limbic® is based on widely recognised 
scientifi c insights into brain research, psychology and 

Limbic® types distribution in Germany

Example of Limbic® type positioning

evolutionary biology, and links this with empirical con-
sumer research. This makes consumer behaviour easier 
to forecast. After all, over 90 per cent of purchasing 
decisions are made subconsciously.

Cengiz Hermann
Executive Director Business Development & Innovation

OPEN-MINDED

Refurbishment proposal Rathaus-Center Pankow, Berlin, for the target group “Harmoniser”

“One classical, sociodemographic target group defi -
nition is: male, married, over 65, income greater than 
EUR 1 million, several children, resides in a castle. This 
description matches both Charles, Prince of Wales and 
Black Sabbath singer Ozzy Osbourne. However, the 
value systems of the two men, and consequently their 
purchasing behaviour, differ signifi cantly. This is where 
our Limbic® retail management comes in: We analyse, 
which Limbic® types group is the strongest in your re-
gion and adapt your retail properties to the preferences 
of this target group in terms of brands, materials and 
colours.”

Limbic® is a registered trademark of Dr Hans-Georg Häusel / Gruppe Nymphenburg. 
All copyrights are held by the above-named. See also: www.nymphenburg.de

kplus konzept, Düsseldorf/Germany

Performer

TraditionalistsHarmonizer

Limbic® types
Limbic® differentiates between seven types with 
different emotional personality structures as regards 
their consumer behaviour.
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From local retail parks to the refurbishment of large 
retail spaces and shopping centres, from buildings with 
offi ce and retail space to large offi ce buildings with 

40,000 m² of fl oor space, from mixed-use properties 
to purely residential ones, from hotels in medium-den-
sity regions to classy, cosmopolitan luxury hotels – we 

are your experienced and reliable partner for project 
developments, and have been from more than 40 years. 
During this time, we have realised and managed over 
800 properties with a combined value of more than 
EUR 5 billion.

FUTURE-ORIENTED DEVELOPMENT
Many years of longstanding expertise

Berlin

“For us, project development and project management 
is more than creating commercial space through lucra-
tive marketing. We ensure that your property retains its 
value in the long term by optimising operational costs 
and by ensuring cost-effi cient refurbishment works.”

Approx. 292,000 m² 

Approx. 250,000 m² 

Approx. 200,000 m² 

Approx. 200,000 m² 

Project developments 
realised 
1985–2019

Friedrich Wilhelm Zimmermann
Head of Technical Project Development

Food court refurbishment proposal, Rathaus-Center Pankow, Berlin
kplus konzept, Düsseldorf/Germany
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FUTURE-PROOF RETAIL CENTRES
Sustainable refurbishments

Our refurbishment projects are focusing on retail 
and hotel properties in medium-sized cities all over 
Germany. Together with GMA (Gesellschaft für Markt- 
und Absatzforschung) we have published a ranking of 
the most attractive medium-sized cities in Germany. 

Due to the pulling effect of large neighbouring cities 
there is a lack of modern retail space and local shop-
ping centres are often outdated and unattractive. As a 
consequence the purchasing power of medium-sized 
cities is decreasing. 

As a determined value enhancer, we design needs-
based, modern and sustainable retail properties and  
revitalise outdated shopping centres in a target group- 
oriented manner. We currently have five revitalisation 
concepts worth around EUR 70 million submitted for 
retail properties we manage, which will be implemented 
over the next two years as operations continue.

14

Our latest concept for shopping centre refurbishment  
in one of our current centres in cooperation with kplus.
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We place great value on local retail in Germany’s small 
and medium-sized towns – they are the marketplaces of 
tomorrow. The development of neighbourhood centres 
and retail parks requires an understanding of the loca-
tion and complex technical and economic expertise. 

Cooperation with investment-grade commercial part-
ners, such as Netto, Edeka, REWE, Kaufland and real, 
guarantees sustainable success at each site. 
Our specialists boast many years of experience devel-
oping both small retail spaces as well as large ones, e.g. 

for hypermarkets. Always adapted to the location and 
the needs of the customers. For the long-term estab-
lishment of sustainable retail centres.

STRONG CLIENT RELATIONS

“We are in constant contact with retailers in the food 
industry and DIY sectors, so we know what tomor-
row’s customers are looking for. By actively analysing 
new developments, we develop concepts for you that 
comply with planning regulations and work with you  
to achieve profitable growth.”

17

Retail parks are our passion

Armin Elsen
Head of Commercial Project Development

17

Neighbourhood centre, Kettig
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DEVELOPING ATTRACTIVENESS 
Sustainable shopping centre management

Our primary goal in these times of ever-growing online 
trading is a market oriented repositioning of our retail 
assets and in particular, the creation of a “third place” 
in the mind of our customers. In order to tempt cus-
tomers to rediscover their desire for actual store-based 
shopping, we are developing customised and target 
group-specific retail concepts, an optimum tenant and 

brand mix and a marketing strategy based on the posi-
tioning of the centre. By taking a comprehensive 360° 
view, we tie the customer more closely to our centre. 
Our centre managers help us to optimise the customer 
approach and maximise the service level in every 
shopping centre. Our experienced leasing managers 
use our exclusive Limbic® approach to anticipate future 

needs of potential customers what enables them to 
create and implement attractive leasing concepts but 
also to adjust the adequate unit areas.

Michael Bünnagel 
Head of Center and Property Management

Track record: 
Thanks to our refurbishment measurements the CCB- City Center Bergedorf in 
Hamburg - could increase its footfall by more than 20%

“Retail is detail. This also applies for our managed 
assets. Irrespective of whether we’re talking about 
centre management or leasing, our highly effective 
and experienced teams, with their knowledge and the 
ability to fine-tune the parameters, enable us to add 
value for our visitors and customers. We turn retail 
projects into genuine third places. This promotes the 
success of our retail partners and shop operators.” 

18



REFERENCES
360° view for your success
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Torgau, PEP Torgau, opened: 1994, approx. 30,000 m², approx. 30 
Shops incl. OBI, Kaufl and, dm

21

Berlin, Forum Köpenick, opened: 1997, refurb.: 2016, 
approx. 40,600 m², approx. 140 shops incl. H&M, REWE, MEDIMAX

Hamburg, City-Center Bergedorf, opened: 1973, refurb.: 1981/2010, 

approx. 36,900 m², approx. 80 shops incl. P&C, TK-Maxx, Saturn

Aschaffenburg, City Galerie, opened: 1974, refurb.: 2008/2009, approx. 46,600 m², 
approx. 70 shops incl. Galeria Kaufhof, MediaMarkt, C&A, H&M, Intersport

Kirchheim, TeckCenter, opened: 1978, refurb.: 2016, approx. 9,900 m², 
approx. 20 shops incl. C&A, Deichmann, Yeans Halle

Berlin, Rathaus-Center Pankow, opened: 1999, refurb.: 2006, 
approx. 29,600 m², approx. 80 shops incl. Kaufl and, C&A

Berlin, LIO, opened: 2007, refurb.: 2015, approx. 12,600 m², approx. 
25 shops, incl. REWE, Aldi, C&A, Rossmann, Woolworth, Reno, Elixia

Riesa, Riesapark, opened: 1993, refurb.: 2016, approx. 45,500 m², 
approx. 50 shops incl. real, Aldi, Toom, MEDIMAX, Kress Modezentrum
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360° view for your success
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Hagen, Brandt-Quartier, opened: 2020, approx. 9,000 m², 9 shops incl. REWE, 

dm, Aldi, Clever fi t

Dülmen, real, opened: 1992, approx. 9,800 m², shop: real

Siegen, Siegerland Center, opened: 1973, refurb.: 2012, 
approx. 14,200 m², approx. 20 shops incl. REWE, MediaMarkt, dm

Bonn Bad Godesberg, Fronhofer Galeria, opened: 2003, 
approx. 16,100 m², approx. 17 shops incl. H&M, dm, C&A

Titz-Rödingen, neighbourhood centre, opened: 2020, approx. 1,200 m², 
shops: Netto Marken Discount, Bäckerei Schneider

Halver, Kaufpark, opened: 1983, approx. 4,400 m², shop: REWE

Neuwied, Neuwied Galerie, opened: 2006, refurb.: 2006, 
approx. 13,400 m², approx. 20 shops incl. Kaufl and, dm, Reno

Delitzsch, retail centre, opened: 1992, approx. 11,000 m², shop: Kaufl and
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PERSONAL SERVICE
Residential property management is our profession

to be your reliable and expert partner for integrated 
property management. Fully occupied residential com-
plexes have been proof for many years of the high resi-
dential quality of the properties under our management, 
and this is also what guarantees the best possible 
results. This applies just as much to institutional clients 
as it does to owner-occupiers of residential properties.

     Rental management
     Joint property management  
(pursuant to the German  
residential property act)

     Individual property management
     Technical facility management
     Caretaker services
     Asset management

“Maintaining the value of your residential property is 
our primary task. Increasing its value is our goal. In 
doing so, we always act fairly and reliably. We offer you 
integrated property management as well as a service 
package tailored to your needs. Our specialists will find 
a solution to your specific challenges – reliably, adeptly 
and on time. Whichever service you choose, with us 
you always have a dedicated contact.”

Michael Sadecki
Head of Residential Property Management

Rely on our experienced team made up of real-estate 
agents, tax consultants and accountants, as well as 
architects and building services technicians, to manage 
your residential property assets. Currently, we manage 
5,400 units at over 20 locations throughout Germany. 
In the context of managing rental and owner-occu-
pied flats, we are responsible for sums of over EUR 10 

million in annual rental and common charges as well 
as maintenance budgets averaging EUR 2 million. As a 
member of the Association of North Rhine-Westphalian 
Property Managers (VNWI), we comply with the highest 
quality standards in all of the services we offer. Regular 
training of our staff ensures that we are always up to 
date on legal and practical issues, making us equipped 

24



Integrated property management

Frankfurt am Main, Bonames

Aachen-Laurensberg

Residential complex
Rental/joint property/indi-
vidual property management
Managed since 1995
97 residential units
 109 parking spaces

Residential/retail complex
Rental/joint property/indi-
vidual property management
Managed since 1986/2007
241 residential/retail units
235 parking spaces

Frankfurt am Main, Westpark

Residential complex
Rental management
Managed since 1998
408 residential units
358 parking spaces

Offenbach, Bürgel

Residential complex
Rental management
Managed since 1998
325 residential units
301 parking spaces

Berlin-Grunewald

Rental management
Managed since 1994
20 residential units
20 parking spaces

Frankfurt am Main, Smiles

Residential complex
Joint property management 
(pursuant to the German 
residential property act)
Managed since 2019
123 residential units
111 parking spaces

REFERENCES

2726
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ENABLING BUSINESS SUCCESS
Efficient space management

In the last 40 years, the DI Group has developed over 
277,000 m² of office space. Decades of experience  
in the commercial and technical management of a 
variety of office properties is proof of the success 
of our office experts. We combine the professional 

marketing of your spaces via print, online and out-
of-home media with our personal network of clients 
and agents. Whether for potential prospective ten-
ants with needs-oriented space concepts or for your 
existing tenants with use-specific space requirements, 

we compile suitable lease proposals and draft rental 
agreements in a flexible, customised and profit-oriented  
manner.

Thomas Kühl
Head of Office Management

“Our goal is to improve the performance and the quality 
of the workspace and usage of your property as well as 
to optimise your space and operating costs. In order to 
ease your workload, our highly motivated office team 
relies on integrated property management – sustainable 
and efficient, and above all, innovative. What’s more, 
our 24-hour service is always available for you and your 
tenants. Satisfied, solvent tenants ensure profitability 
and a long-term increase in the market value of your 
office property.”

     Sustainably safeguarding yields through efficient marketing of space
 Optimisation of operating costs
     Obtaining discounted energy tariffs
     Cost-effective control of all service providers
     Technical services in-house
     Recommendations of ways to optimise value

28



Innovative space concepts

Berlin, Spreebogen Plaza

22,900 m²
300
99%

Floor space
Parking spaces
Occupancy rate

Bonn, Detecon

28,400 m²
400
99%

Floor space
Parking spaces
Occupancy rate

Berlin, Plaza Frankfurter Allee

37,400 m²
740
99%

Floor space
Parking spaces
Occupancy rateREFERENCES
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Location is the decisive factor in the development of 
hotel properties. Boasting arguably the best location 
in Germany, our hotel experts were able to open the 
restored Hotel Adlon in Berlin in 1997 as a luxury hotel 
in the international 5-star plus category. Similarly luxu-
rious, the Hotel Quellenhof in Aachen was exclusively 

refurbished and re-opened in 1997 as a top-class busi-
ness and congress hotel. In contrast, the Pentahotel in 
Chemnitz presents itself as a dynamic, young, lifestyle 
hotel, that attracts a diverse range of guests. When 
developing the Steigenberger Strandhotel in Zingst on 
Germany’s Baltic coast, our experts catered to the dis-

cerning needs of beach holidaymakers in search of calm 
and relaxation. However, the development or refurbish-
ment of hotel properties is only the first step in the value 
chain. In addition, our experienced and integrated prop-
erty management guarantees that the hotel real estate is 
maintained in a manner befitting its status.

LOCATION FAVOURS STARS

“Our integrated concept and consulting approach in 
hotel property management enhances the long-term 
value of your property. We guarantee sustainable  
preservation of the fabric of your building, with tenant- 
independent, regular inspections by our local technical 
team. Thanks to our good relationship and positive 
dialogue with Kempinski, we were able to achieve a 
long-term extension of the lease agreement for Hotel 
Adlon for a further 20 years and thus ensure stable 
revenues for the fund. Put your trust in our robust  
network of solvent hotel operators.”

Recognising needs

Benedikt Jagdfeld
Owner and Managing Director

OUR HOTEL EXPERTISE
 Acquisition of property and procurement of development rights
 Development of hotel properties according to needs
     Sustainable contract arrangements with appropriate hotel operators / 

 In-house management
     Facility management through a local technical team
     Advice and design concepts for periodic modernisation
     Additional usage concepts via a national network of retailers throughout Germany
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Hotel properties in a class of their own

Aachen, Hotel Quellenhof

1916
1999 Hotel
2002 Wellness and conference area
2020/21 terrace and rooms
185
In-house management

Year of construction
Refurbishment

Rooms
Operator

Zingst, Steigenberger Strandhotel and Spa

2006
121
Steigenberger Hotel Group

Year of construction
Rooms

Operator

Berlin, Hotel Adlon

1997
382
Kempinski Hotels

Year of construction
Rooms

OperatorREFERENCES
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SHAPING THE QUALITY OF LIFE

“The interplay between the various areas of life in a 
district centre is actually refl ected in the organisation 
of the DI Group. All specialists for the development of 
district-oriented centres are housed under the same 
roof and work hand in hand to organise and implement 
them. As a local ‘district manager’, I can access this 
expertise any time I need to.”

Interconnected expertise

Lutz Müller
Senior Centre Manager CCB

3736

Long before the concept of the “district” was on every-
one’s lips, the DI Group had already developed this form 
of a mixed-use concept as the embodiment of the new 
marketplace. Based on our great professional expertise 
in the asset categories Retail, Residential, Offi ce and 
Hotel, these disciplines have already been intercon-
nected in a number of projects. One lively and powerful 
example of this is the City-Center Bergedorf (CCB) in 
Hamburg’s district of Bergedorf. 

The CCB was already developed in 1973 and since 
then, the building has been extended and revitalised 
multiple times in several construction phases. It was 
deliberately built opposite the central train and bus hub 
of Bergedorf and immediately connected to the pedes-
trian zone of the town centre. As such, the CCB is an 
integral part of the town. 
In addition to serce local supply, it offers an exciting 
shopping experience with 80 specialist shops and res-

taurant units on a total of 36,500 m² as well as an ex-
tensive range of offi ce services on a total of 11,000 m² 
of offi ce space (including doctors’ practices). On 5400  m² 
the tower offers 90 residential units with some of the best 
housing in Bergedorf and a magnifi cent view. 
In addition to a medical centre with 19 specialists and 
a renowned eye clinic, the CCB also houses the service 
centre of the district of Bergedorf and offi ces of the 
public health authority. Additional services such as the 
multi-label parcel shop and two bank branches round 

off the “small city in the city” concept. 1,200 car parking 
spaces in the basement of the building and in the car 
park located opposite and below the main bus station 
make is simple and convenient for shoppers and in 
the car park located at the opposite are offering a high 
convenience for shoppers and patients. The constantly 
topical and innovative programme of activities staged 
inside the centre, plus the centre’s very own in-house 
church, provide numerous social and cultural impulses 
and a high quality of life for everyone.
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CAPTIVATING COMPETENCE
The combined expertise of our specialists under the umbrella brand of DI ensures fast and flexible 

workflows and successful implementation. Effi cient solutions ensure you long-term success.

“The basis for our successful property management 
activities in the retail and offi ce sectors is our expertise 
and our high-quality and complete data. As the owner, 
you benefi t from our meticulousness with data, which 
always delivers you the information you need and 
provides a high degree of transparency in all matters. 
For the purpose of future-oriented planning and a 
results-based reporting portfolio, we prepare not only 
performance analyses but also risk assessments and 
scenario analyses. Analysis of the market, competitors 
and technical innovations ensures well-founded recom-
mendations for targeted optimisation measures.”

Contract and receivables management
Tenant support / correspondence

  Deposit processing, rent adjustments and service charge settlement 
(in Yardi, iMS, SAP, MRI and RELion)

  Inspection of property to check condition of building
  Budget preparation and monitoring for construction measures and modernisations
  Contract review for rental proposals (creditworthiness, special arrangements)
  Preparing rental and investment propositions
Writing regular reports

PROPERTY MANAGEMENT
“Expertise, enthusiasm, the latest scientifi c fi ndings 
from consumer research and Limbic®: our experienced, 
interdisciplinary team ensures that your property is as 
attractive as it can possibly be. Fully occupied retail 
parks and shopping centres are proof of our expertise 
and effi ciency. In addition, we create focused service 
packages that secure and maximise the capital invest-
ed in the subject of the contract while exploiting all 
potentials for value appreciation. The development 
of a future-oriented, specifi c, transparent and holistic 
investment strategy is the way by which to achieve 
the goal.”

Thomas Braun
Senior Property Manager

Monika Kliegel
Head of Asset- und Propertymanagement

38

Property development
Realisation of savings potentials
Checking tenant mix and advertising concept
Leasing
Developing industry concepts
Developing building transformation concepts
Investment consultancy

ASSET MANAGEMENT
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STRATEGIC CREATIVITY

Roland Hoffmann
Head of Marketing

  Comprehensive and target group oriented marketing plan
  Strategic marketing and communications measures
  Unique positioning concepts 
Social media strategies
Mall events with high identifi cation potential
Maximal mall income
High expertise in retail refurbishment marketing

Innovative transformation concepts
Target group oriented tenant mix
Screening / analysis of existing rental contracts
Close relationship with all relevant retailers

MARKETING

LEASING MANAGEMENT / RETAIL

Understanding is the basis of effective marketing for 
the projects of all asset categories we manage: Which 
types of people are located in which living environ-
ment? What do they dream of? Which values are impor-
tant to them? How is this refl ected in their leisure and 
consumer behaviour? Limbic® enables us to answer 
these questions and to develop precise and targeted 
solutions – 360° along the entire customer journey. In 
addition to strategic recommendations, a sharpened 
corporate identity, emotional events or linked online/
offl ine campaigns, this includes all the potential and 
continuously changing touchpoints of our customers.”   

“We fi ll your retail real estate with life. Individually tai-
lored to the property, we create a unique mix of tenants 
and segments, look for the right tenant/retail concepts 
and conduct the necessary negotiations on your behalf, 
beginning with the initial lease proposal and working 
through to conclusion of the fi nal tenancy agreement. 
Flexibly. Reliably. Fairly for all contractual partners. 

41

Only if we reach their heart and mind as a whole, we win customers for the long run.

Hand in hand with our asset and centre management 
colleagues, we develop innovative letting concepts, 
manage existing leases and maintain contact with our 
tenants. The combined expertise of our experts and 
our close relationships with retailers and associations 
are responsible for the creation of forward-looking retail 
solutions.”

Marius Lorenz
Head of Leasing
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ORGANISED EFFICIENCY

  Setting up, running and maintaining IT infrastructures and work processes
 Industry-specific software (accounting, property management, hotel)
 Servers and clients (desktop, thin and mobile)
 Cloud, web, mail, messaging and terminal services
 Database administration and document management
 LAN, WAN and VPN networking
 Technical help desk

  Representing property owners
  Debitor and creditor management
  Preparing rental invoices
  Preparing rent-payment reminders/warnings  
based on owner’s specifications

  Electronic invoice management
  Utility invoicing
  Preparation of advance VAT returns

BALANCE-SHEET ACCOUNTING

IT SOLUTIONS

When it comes to comprehensive property accounting 
or property management accounting, our experienced 
team is your reliable partner even for tricky tasks. In 
addition to all general-ledger, accounts-receivable and 
accounts-payable accounting, our services also include 
the preparation of your operating costs statement. We 
provide you with all relevant figures for your advance 

“Whether it’s cloud computing, remote desks, thin 
clients or conventional UNIX-, Windows- or Mac-based 
workstations – our in-house IT has the right solution 
for all requirements. We enable secure working with 
high-performance server technology by our data 
centres distributed throughout Germany. Intelligent 
tools for project development, portfolio management, 
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the holding and evaluation of meetings, monitoring 
and individually customised reportings are our bread 
and butter. You too can benefit from our expertise and 
flexibility.”

Gerd Oehmichen
Head of IT and Organisation

VAT returns and reports, always using the latest real 
estate-specific IT applications – without fail. Adeptly. 
On time. Reliably.

Marita Schmidt
Head of Accounting
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